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PRESENTATION TEAM

Khun Numpol Malichai Khun Smithi Kosicharoen

Managing Director, SCG Ceramics PCL. Chief Financial Officer, SCG Decor Co., Ltd.
and Chief Executive Officer, SCG Decor Co., Ltd.
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= Key Strengths

= Key Business Strategies

= SCG DECOR Financial Overview

= Qverview of Transformation Plan
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SCG’s Flagship Decor Surfaces and Bathroom Business
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SCGP $SCGC | ““Uecor

V. ‘ Ceramics in Thailand Wares & Fittings in Thailand Ceramics in Vietnam Ceramics in the Philippines Ceramics in Indonesia Gypsum plaster in Thailand
Listed To be listed To be listed COTTO WARE PRIME MARIWASA KIA NSP
) Market Cap (10/3/23) 11.8 THB bn Market Cap (10/3/23) 1.7 THB bn

No.1 No.1 No.1 No.1
Market shares in Market shares in Market shares in Market shares in

Leading brands Leading in

Thailand Thailand Vietnam the Philippines in Indonesia BYISTEE A ster

Revenue structure by business (2022) ™ Revenue structure by geography (2022) ™
2.5%
@) Decor Surfaces @) Thailand
/) Bathroom /) Vietnam

@ The Philippines

@) Complementary e ;
ndonesia

and Others

Note: (1) before intersegment elimination

SCG DECOR is part of SCG Group, a leading ASEAN business conglomerate



The Future of COTTO : Bigger and Better

COTTO" >CCdecor

SCG CERAMICS PUBLIC CO., LTD. SCG DECOR CO.,LTD.
Decor Surfaces products Decor Surfaces and Bathroom product
UssinATne o - Thailand %0
o 7 X - Vietnam o °
Country Presence " 1.7 ¢ » - Philippines " " 560+
,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, (peoplemm)  ~ Indomesia  TTT "7 (peoplemm)
Y2020 Y2021 Y2022 Y2020 Y2021 Y2022
Total Revenue FY22 (THB mm) 10,194 11,345 13,224 2 3x » 24,378 25,937 30,886
(+11.3% y-0-y) (+16.6% y-0-y) ¢ (+6.4% y-0-y)  (+19% y-0-y)

Decor surfaces Décor surfaces
Thailand: 80.0 mm sg.m. / year Thailand: 80.0 mm sq.m. / year
Overseas: 107.2 mm sq.m. / year
Bathroom
,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, Thailand: 4.3 mm units /year
Channel Coverage 1,200 sub distributors 9X » 10,000+ sub distributors
No. of Owned Stores 103 stores @ 142 stores ®

Note:

(1) Net profit attributable to shareholders of the Company excluding extraordinary item; net profit margin calculated from net profit divided by total revenue
2) Consists of 100 stores of Klang Ceramic and 3 stores of COTTO L:FE 6
) Including 19 stores CTM stores in Philippines and 20 BELANJA stores in Indonesic



SCG REGIONAL : ASEAN
/d e Cor > COMPANY j > LEADER ,j

CREATE YOUR LIFE PASSION

% We Are Decor Surfaces and Bathroom Expert
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e TO LEAD DECOR SURFACES AND BATHROOM BUSINESS, INSPIRE,
< CREATE SPACE OF HAPPNESS, AND ELEVATE LIVING STANDARDS
> WITH DESIGN INNOVATIONS
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MISSION

= ®
s

qvwcum||a~aan||uuaumcmncmwuu:) nazguncoun s::unvadnsmnmu:ua\muunsu:mas
woaswa uWowaloavaalinuandl Avludhundwadev Iy nazAuauUaniktionsn
7un1s?u\nua:mu3cunssu7huq

STRIVE TO DEVELOP AND DESIGN DECOR SURFACES, BATHROOM AND INTEGRATED COMPLIMENTARY
PRODUCTS TO ACHIEVE THE HIGHEST CUSTOMER’S SATISFACTION IN AESTHETIC AND FUNCTIONS
USING INNOVATIONS

WauungavmumsdadHungifaaasununnA>IuGoYNISYavRUSINA IazAsaUAaUNNIWUN
Tumsis3a wsaudsuddirnudannnisidasundav

DEVELOP DISTRIBUTION CHANNEL TO MEET EVERY CUSTOMER NEEDS, COVERING ALL LIVING SPACES
AND ADAPTABLE TO MARKET CHANGES

duinaasunuidunusudnasaviogusina nlaSunduiiovionatadwtsuavaalundussno
QNICGYWURD NIazFuntun (The Most Admired & Trusted Brand)

REINFORCE STATUS AS THE MOST ADMIRED AND TRUSTED BRANDS IN DECOR SURFACES AND
BATHROOM BUSINESS

1IaSuasIvovANs Narwcuunstuunisdamsnauvauulruaansiaisdansniwuavauiov
281va@vaa

STRENGTHEN THE ORGANIZATION AND DEVELOP MANAGEMENT SYSTEM THAT ENCOURAGES
EMPLOYEES TO MAXIMIZE POTENTIAL

I Y

dhiGiussiPMuNUONY ESG NAliviivavinaasu dvaAu natussvniuvia

CONDUCT BUSINESS IN ACCORDANCE WITH ESG PRINCIPLES COVERING ENVIRONMENTAL,
SOCIAL AND GOVERNANCE ASPECTS
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Deep Market Penetration, Well
Diversified Customer Base with
Multiple Distribution Channels
Including Own Retail Platform

Dominant ASEAN
Decor Surfaces and
Bathroom Player

Highly Recognized Brands
Across Region Covering All
Customer Segments and
Product Lines

Growing Sustainably
Through Green Products
and ESG Initiatives

Key
Strengths

Specialized Design and
R&D Team with Capability
to Develop Award-winning
and HVA Products

Experienced Board and
Management Team with
Interdisciplinary Skills

Quality Excellence
Underpinned by
State-of-the art
Technology

10
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Thailand

@ 80.0 M.Sgm for tiles (4 Plants)

Capacity 2.6 M.Pcs for wares (2 Plants)

7 Plants Vo7 M.Pcs for fittings (1 Plant)

B |

= COTTO ¥ = SSW®

&P

Sanitary ware
market share

Ceramic tiles
market share

ii 71.7 Million people

(Median age 39.1)

/ 5.5% ©
4"'

GDP Growth

Capacity

1. Dominant ASEAN Decor Surfaces and Bathroom Player

6 Vietnam

83.3 M.Sqm for tiles

6 Plants

= Prime ©

4R
vV ©

Sanitary ware
market share

Ceramic tiles
market share

iii 98.2 Million people

(Median age 31.9)

/ 10.4% ©
4"'

GDP Growth

Remark : (1) SCG Ceramics PCL (2) Siam Sanitary Ware Co., Ltd. (3) Prime Group Joint Stock Company
(4) Mariwasa-Siam Ceramics, Inc. (5) PT Keramika Indonesia Assosiasi, Tbk. (6) GDP Growth 2022-2026 CAGR by Euromonitor

) Philippines
j
oo

Capacity 12.3 M.Sgm for tiles

1 Plant

P

<5%
Ceramic tiles

Sanitary ware
market share market share

iii 115.6 Million people

(Median age 24.7)

/i' 9.3% ©
“' GDP Growth

£ Indonesia

@ 11.6 M.Sgm for tiles

Capacity
1 Plant

[ | (5)
3.9% KIA

\B
"\~

Sanitary ware
market share

Ceramic tiles
market share

'iii 275.5 Million people

(Median age 31.1)

8.3% ©
o

“ GDP Growth

11



SCG 2. Highly Recognized Brands Across Region Covering All Customer
/ decor Segments and Product Lines
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Brand with No.1
Market Share*

E I [ ]
High E |'I:a||8. Italian and Sanitary Ware
‘ Espafia Spanish tiles C & Fittings
=— ° H — — . —" .
—_— jiles — m— . Tiles — . Tiles
: * Sanitary Ware === ; i
, ] * Sanitary Ware * Sanitary Ware
° ° i i L] L]
Medium - High | €OTTO | &ittings LT seeswvr COTTO | & Fittings COTTO | & Fittings
i 1°t Market Share * Adhesive & ¥ comd" * Adhesive & * Adhesive &
Grout Grout Grout
“ I
] -
—— . . * Tiles
CAMPANA | Ties with - Sanitary Ware Aesthetic
Natural Des;gns R & Fitt,’ngs PIONEER IN QUALITY Tiles
H 1t Market Share *SPC/LVT
Mass - Medium -
— _
¢ Tiles with * Tiles
S 0 s U Cﬂ MiX & MatCh Sty’e @ T”es PIONEER IN QUALITY ) Son,tqr)/- Ware
* Sanitary Ware & Fittings PRIME . & Fittings
15t Market Share Leading Brand * SPC/LVT
— — .
- — —
: o . Sanitary Ware * Sanitary ,
Afwoas | Thes prema g piings PREMIER =~ Ware & Fittings Impreg ;o Tiles
*SPC / LVT

*Thailand : COTTO, CAMPANA, SOSUCO and Other Brands combined



chdecor 3. Specialized Design and R&D Team with Capability to Develop Award-
e Y. Winning and HVA Products

250 Rr&D professionals

More than 300 MB R&D
spending in the last 3 years

4.0 Expert designers 21% HVA products

Revenues contribution
FY2022

Collaborating with
leading designers in
Europe and Asia

Design Awards Award winning products HVA products

con

corrd” "
HYGIENIC ANTI-SLIP
* TILE & ﬁ: TILE =t~

fim

@ @) GOOD

reddot award DESIGN
winner m\\/
Design '
®)) Excellence R
pEmark  Award
product

design award

UKYHUDUIUE

Cefle

et Todel™

- o | | COTTO
F’ m K/ - - I UIAA3IADTUAUAIGIY
. - | p | SS
X3 L e usanssu
=] NN % ¥ LTy = ECONREN
A \ u AR
N 1 | |

& oo ; {
0 - 4
8 1 i) = s
Product | tion ¥ N ! [ [ . _ = |
Awdrds
2022 . , —

PRIMEMINISTER'S

— 202 —

|




SCG 4. Quality Excellence Underpinned by State-of-the-art Technology
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Advanced Manufacturing

O O
W W

00O

Automatic
Transfer
system

N

Image
processing
quality control

* Automated production for Bathroom
products

Automatic
Packing

* Fully automated transfer cars
moving work-in-process

* Fully automated packing and
stacking

~— Standards & Awards —
/

RSN |
5o |
2

Green Industry

NENS2080aTHNSS5Y

G Q@

CERTIFIED

o E P D
nwironmenta

14



SCCd ecor 5. Deep Market Penetration, Well Diversified Customer Base with
4 Multiple Distribution Channels including Own Retail Platform

CREATE YOUR LIFE PASSION

Owned Retail
Channel + Online

i ®

Dealer Network Modern Trade

Channel
Luxury
COTTO 53 countries
High : i E i ! . ; . .
c i g ; P M& i (covering 200+ clients)
o 800"' distributors: ; P :
5 ; | i uuns PN oo P 3 Stores |
¥ Medium 10,000+ sub-distributors | - | ST : “ E n
g i i i HomePro A"HOITIB i E'------------------------------------------i —_—
o | 592 distributors in Thailand i i SCG ﬁ i i ?ZTS‘\UF'I 100 stores | - . ///.~\\
i 5 | ) HANDYMAN ! > | TM i
i 277 distributors in overseas | P e T migio - M 19 stores i
i - 150 the Philippines i i gy i i i ... and more
Low { - 126 in Vietnam i i Giobal E : wEL() 20 Stores O
t - 1in Indonesia i i | P i
Channel in Thailand, Vietnam, Philippines, and Indonesia
% Proportion ~60% ~20% ~5% ~15%
of Revenues <<< In-house customer database system >>> 15

Remark : (1) in the process of entering into an agreement to acquire shares and/or assets of BELANJA in Indonesia



SCG 6. Growing Sustainably through Green Products and ESG Initiatives
“decor 9 9
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Y y Sustainability ? ® ° Eco-friendly ¢> Sustainability
Production Q ¢ ”9 Products Recognitions
Processes _L

Green Industry

NSNSI0S0ETHNSSU

/
\ “’

| II| Rising Star

ECO FACTORY Sustainability Awards

Solar Cell : 13 MW Biomass for Hot Air
as of Dec 2022 Generator

c0) CIRCULAR
%EN G
CHOICE
=l Label for product “Water-Saving” label f
> = T—— | s “SCG Green Choice” label for “COTTO ECO Collection” adopting circular ater §V{ng abel for
. . Ware & Fitting products

In-House Machine EV Forklifts products that help reduce  reduces water consumption economy

Development energy and water by at least 25%

consumption
P 16
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Mr. Roongrote Rangsiyopash Mr. Lucksananoi Punkrasamee Mrs. Sirivipa Supantanet Mr. Pakorn Matrakul Mr. Chaovalit Ekabut
Chairman of the Board of Directors Lead Independent Director, Independent Director, and Independent Director, Director, and Member of the
Chairman of the Audit and Risk Member of the Audit and Risk Member of the Audit and Risk Management Nomination, Remuneration, and Corporate
Management Committee Management Committee Committee, and Member of the Nomination, Governance Committee

Remuneration, and Corporate Governance Committee

Mr. Thammasak Sethaudom Mr. Nithi Patarachoke Mr. Wiroat Rattanachaisit Mr. Numpol Malichai
Director, and Member of Vice Chairman of the Board of Directors, Director, Chairman of the Executive Committee, Director, Member of the Executive
the Executive Committee Chairman of the Nomination, Remuneration, and and Member of the Nomination, Remuneration, Committee, and Chief Executive Officer

Corporate Governance Committee, and Member and Corporate Governance Committee and President

of the Executive Committee

Board of Directors

/decor 7. Experienced Board and Management Team with Interdisciplinary Skills

17



7. Experienced Board and Management Team with Interdisciplinary Skills
“decor P 9 plinary
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Mr. Numpol Malichai

Chief Executive Officer

Experience / Expertise

* 11-Year Experience in Ceramics Industry

* Manage organizations in Thailand and
Overseas (Indonesia, Philippines)

* Expertise in Marketing and Sales ,
Organization Management

Mr. Chaiyaporn Supanya
Chief People Officer

Experience / Expertise

22-Year Experience in Ceramics Industry
Expertise in Human Resource Management
and Workforce Management in Thailand
and Overseas (Indonesia, Philippines)

Mr. Kittipong Photharanon

Chief Operation and Technology

Experience / Expertise

= 19-Year Experience in Ceramics Industry

= Expertise in operation of ceramics tiles
and sanitary ware & fittings business

Mr. Smithi Kosicharoen

Chief Financial Officer

Experience / Expertise

= Deputy Chief Restructuring and
Performance, SCG Cement-Building
Materials Company Limited (2020-2023)

= CFO and DGD, Long Son Petrochemicals
Company Limited in Vietnam (2010-2020)

= Expertise in Business Planning and Finance

Mr. Jakkrit Suwansilp
Chief Marketing Officer

Experience / Expertise

= 24-Year Experience in Ceramics Industry

= Manage organizations in Philippines
(Mariwasa Siam Ceramics Inc.) Since 2010

= Expertise in Marketing and Sales

Mrs. Voranun Sodanin
Chief Accounting Officer

Experience / Expertise

= 6-Year Experience in Ceramics Industry

= Expertise in Finance and Accounting
Management of Listed Company in SCG

Management Team

18



SCG
“decor

CREATE YOUR LIFE PASSION

r

MOST ADMIRED
and TRUSTED
BRANDS

* Most admired and
trusted brands covering
all ASEAN countries

/DOMINANT ASEAN
DSB PLAYER

* Undisputed leader in

in Thailand
* Undisputed leader in
Ceramics tile in
Vietnam and Philippines

| speciaizep DEsIGN
AND R&D TEAM

* Award winning DSB products
* 40 in-house Designers
and 250 R&D professionals
to Innovate and create
HVA products

D
Model

Brand ESG

Technology

SCG DECOR's Strengths Summary: D Model

STATE-OF-THE-ART
TECHNOLOGY

* High level of automation
in manufacturing plants
accompanied by unique

quality management
system

Channel

ESG

‘ * Sustainable growth
through ESG (Environment,
Social, and Governance)

COMPREHENSIVE\
CHANNEL
* Multiple distribution

channels (Distributor
network, Modern Trade,

Owned Channel, and
Export to more than
50 countries)

19
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Maximize Profit through
Regional Optimization
and Global Sourcing

Expand Bathroom
Business to ASEAN

Key
Business
Strategies

Grow Sustainably
with Green Products
and Processes

Fortify Leading Position
in ASEAN Decor Surfaces

Expand to
Complementary
Products and Services

21
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1. Expand Bathroom Business to ASEAN

“Capture ASEAN high growth by leveraging mainstream and smart products”

Ware & Fitting: No. 1
Market Share in Thailand (2022)

Other 20%
SCG DECOR !

]
1 33% H
Company c. 12,000 ‘“pgas------- :
% MB
Company B JmpanyA
18% 22%

Source: Euromonitor and Company estimates

s 12,000 -> 13,100
—_  CAGR2.1%

Y 15,700 -> 26,400

Ware & Fitting Market Size 2022-2026
by Euromonitor (MB)

THAILAND PHILIPPINES

9,900 -> 12,900
CAGR 6.9%

VIETNAM INDONESIA

19,000 -> 26,300
CAGR 8.5%

CAGR 13.9%

56,600 -> 78,700
CAGR 8.6%

SCG DECOR Sales of Smart & Hygiene
Products in Thailand 2019-2022 (MB)

CAGR (2019-2022)14% .-V

/”/3’2—5/> 353

238 268

2019 2020 2021 2022

Proportion of smart products by country

W g *
o o il Il —
Japan Korea Taiwan China Thailand
80% | s55% 25% 10% 1%

“Consumer awareness of hygiene, lead to demand for

innovative products with features such as touchless faucets,

smart toilets for better hygiene...” -Euromonitor

22
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2. Fortify leading position in Decor Surfaces in ASEAN

“Go Beyond Ceramics” to become the leader in ASEAN Decor Surfaces Business

mmm Thailand

COTTO"

15t Market Share

Company D

Vietnam

&

Others
Market Share
Company C By Sales
Company B
Y2021 = 123 MB (+186% y-0-y)
Y2022 = 233 MB (+89% y-0-y)
Opportunity
Ceramic Tiles SPC / LVT*
28,500 > 29,950 3,922 4,328
M. Baht M. Baht M. Baht M. Baht
1.2% 2.5%
(CAGR 2022-26) (CAGR 2022-26)

PRIME

Others 1t Market Share

Market Share
By Sales
' Company A
Company C
Company B
Opportunity
Ceramic Tiles SPC/ LVT*
26,850 45,764 1,611 2,489
M. Baht M. Baht M. Baht M. Baht
14.3% 11.5%

(CAGR 2022-26) (CAGR 2022-26)

Others

, Philippines

@ MARIWASA
Uniringmasising Coaliny

= Indonesia

Others Company A
15t Market Share
Company A
Market Share Market Share
|
By Sales R - By Sales N
Company E 7 £ o
Com B 4
‘ S Company D - Company B
Company D Company C
Company C
Opportunity Opportunity = |
Ceramic Tiles SPC/ LVT* Ceramic Tiles SPC / LVT*
17,403 20,652 1,265 1,935 50,184 65,468 943 1,082
M. Baht M. Baht M. Baht M. Baht M. Baht M. Baht M. Baht M. Baht
4.4% 11.2% 6.9% 3.5%
(CAGR 2022-26) (CAGR 2022-26) (CAGR 2022-26) (CAGR 2022-26)

*Vinyl Tiles

Source: Euromonitor

23



SC

3. Expand to Complementary Products and Services
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Market Size (DSB)

/ Million Baht in 2022 e \ “Fulfill customer needs via portfolio optimization”

32,000
Million Baht

SPC/LVT
(Vinyl Tiles)

Ceramic
Tiles

cmmm -

In ASEAN

In ASEAN

A A A
190,000 Complementary | (S N TTTTTTTTmotmososssessosees .
Mllllo6nXBaht” Bathroom Decor Surfaces Complementary
(+6X) E

Bathroom

SPC/LVT
(Vinyl Tiles)

Ceramic

Tiles

Bathroom

SPC/LVT
(Vinyl Tiles)

Ceramic
Tiles

1.40% 7.50% >7.50%
(CAGR 2022-26) (CAGR 2022-26) (CAGR 2022-26)
Decor Surfaces DSB Total DSB
Thailand in ASEAN Solution in ASEAN

Qole: (1) Market size includes only 4 countries in ASEAN which are Thailand, Vietnam, The Philippines, & Indonesy

Source: Euromonitor

And Services

24
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Regional Optimization

* Completed: SCG CERAMICS’
significant savings from
optimization between 4 plants in
Thailand (80 M.SQM )

* To be done: SCGC DECOR to
expand optimization scope from
4 to 12 plants (187.2 M.SQM)
across ASEAN

* To be done: SCG DECOR’s
margin improvement by
switching from external sourcing
to in-house production

Regional Optimization
Global Sourcing

P
Y China N
&. .\‘ / ] o I \‘\
India | |, . 1 )
O i LoYEN -
“ I ,/ .~ -/——- N . \¢ -\
- - - . '~
Y. ¥ O“ Vietnam S -
i Srm—
. I
1 Thailand
“ | Philippines
. 1 |
\ ‘w 1
‘\ \ I
. \ /
\ (N /
0»- 4
. — ~ 7
Spain & -. \9 _-
i Indonesia -

4. Maximize Profit through Regional Optimization and Global Sourcing

Global Sourcing

“Powerhouse”

* Completed: SCG CERAMICS
sources 12 M.SQM/Year of
ceramics tiles

*To be done: SCG DECOR to source
20+ M.SQM/Year of ceramics tiles
in 2024

*To be done: SCG DECOR to

expand sourcing activities to
sanitary ware and fittings

25
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ﬁEEN

Green Product

5. Grow Sustainably with Green Products and Processes

“Pathway towards Net Zero 2050”

Target: SCG Green Choice
Products making up 80%

CHOICE of sales by 2030
Well-Being Circular Economy Low VOCs
* Health & Clean Category *Products with 5% - 80% in -« Tiles & Vinyl Tiles
* Air lon Tiles recycled content with low VOCs (less
1 * Sanitary products with than 0.5 mg/m3
20% - 37% reduced water
Bea & ﬁ usage
L/ =
a== ons; TN
;3 PN /o
.. e (22
R~ \_Lowvoc /

Green Process

Target: Reduce GHG
emissions by 21% within
2030 (from 2022)

Alternative Fuel

* Increase Biomass use
from 12% to 46% in
FY2030

A

Change source Process
of Energy Improvement
* Increase solar power * Continue reducing
proportion to 15% energy consumption

within FY2030

* Increase EV vehicle
proportion to 55%
within 2030

26
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SCG SCG DECOR Pro-forma Financial Statements:
/decor Significant Growth and Higher Margin vs COTTO

CREATE YOUR LIFE PASSION

Total revenues Gross profit
30,886
2021 ., I 2022 2021 I 2022
27.9%
I 26.2% I 24.1%
I ] - - - I 23.6%
5 £ 6,796 RS
- | 3 |
c i}
2 13,224 c
g 11,345 I :9 I
| = 3,112 | 3,172
| |
| |
| |
COTTO SCG Decor COTTO SCG Decor COTTO SCG Decor COTTO SCG Decor
EBITDA Net profit attributable to shareholders of the company"
2021 2022 2021 2022
- 15.1% - I
12.2% | 5.1%@ 5.3%
12.1% I
2 4,009 | 8.9% ' 43%®
£ ' 3,731 I
© | o 3.4%
m < |
5 I m 1,210 I 1163
= C
= | 2 ,
=
1,378 | 584
: 1,183 | 449
I |
. |
COTTO SCG Decor COTTO SCG Decor COTTO SCG Decor COTTO SCG Decor

Remark : (1) excluding extraordinary items in 2022
(2) Net profit margin, calculated from net profit divided by total revenues




SCG SCG DECOR’s Key Financial Performance
~decor
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Total revenues Gross profit

., 26.5% 26.2% 23.6%

CAGR 1 2% - — - _ _ -
30,886

[
I
24,670 26,487 y % -
< CAGR: 5.1
m
b= o
G c —
@ o 6,796
c =
9 =
= 6,452
=
2020 2021 2022 2020 2021 2022
EBITDA Net profit attributable to shareholders of the company®
15.5% 15.1%
12.1%
o 5.3%@
— 4.9%@
CAGR: -1.8% > S : —~—— 4.3%@
o 4,009
€ 3,868 /
. 3,731 R: 1.6%
; . cmwmw
5 a 1,210
o] ,
= c 1,127 1,163
= 2
=
2020 2021 2022 2020 2021 2022
Remark : (1) excluding extraordinary items in 2022 29

(2) Net profit margin, calculated from net profit divided by total revenues



SCG ~ Strong Balance Sheet & Growth in Revenues
~decor 9

CREATE YOUR LIFE PASSION

Million Baht Revenues from sales by Businesses (before intersegment elimination) ®®
Million Baht
CAGR
As of 31st December 2022 SCG Decor " g‘owm (2020-2022)
16873 30,360
h P |
6% y-o-y growt U
Total Assets 11,310 40,576 ey & |26,003 > | 14.6%
24,405 L
Total Liabilities 2,493 21,264 o
566
Total Equity 8,817 19,312
Leverage
Total Debt 223 14,425 24,461 -
13.0%
Cash and Cash Equivalent and 19,156
. 713 7,118
short-term debt instrument
Net Debt (3) (990) 7,307
Net Debt / Equity (0.11x) 0.38x 2020 2021 2022
Net Debt / LTM EBITDA (0.84%) 1.96x W Decor surfaces W Bathroom [ Other businesses

Bigger Balance Sheet than COTTO Robust revenues growth in DSB businesses

Ample Headroom for Leverage and access to

Lower Cost of Capital Strong Support from SCC Group

Solid Base for Future Expansion

Notes:
] Revenue of decor surfaces include revenue from bathroom business in Vietnam and the Philippines in which equal to 148.2 Million Baht, 200.9 Million Baht, and 264.3 Million Baht for 2020, 2021, and 2022 respectively
(2)  Other businesses include industrial estate and solar business

(3)  Net debt is calculated by sum of Bank overdrafts and short-term borrowings from financial institutions, Short-term borrowings and Lease liabilities minus the sum of cash and cash equivalents and Investments in short-term
debt instruments
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Transformation plan involves 2 concurrent transactions: (1) Share swap of COTTO shares into SCG DECOR shares and delisting of COTTO
and (2) IPO of SCG DECOR

Current Shareholding Structure Shareholding Structure Post-Transformation

©[scG ©)[SCG  mome
| |

| »
COTTO minority chd ecor SC(/:deC()r

shareholders

17.3% ‘ § ‘

82.7% i 98.5% 100.0% 80.1% 92.0% i <100.0% l 98.5% 100.0% 80.1% 92.0%
P P H — pra—
- == Bathroom c ’ ’ ’ ’ E - - Bathroom e ' ’ ’
" OT I O _ ) DSB business DSB business DSB business i ‘ O I I _ ) DSB business DSB business DSB business
business in o ] I _ ) | business in o ) o _ )
] in Vietnam in Philippines in Indonesia ! ] in Vietnam in Philippines in Indonesia
Thailand | Thailand

In this transformation process, SCG DECOR will offer newly issued shares to:

o COTTO minority shareholders as a consideration for the tender offer of COTTO shares (Share swap)

o IPO investors
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COTTO’s shareholders’ meeting to approve delisting, which including the key terms of delisting tender offer as follows:

Tender offer method * Delisting tender offer of COTTO’s shares by SCG DECOR in exchange for SCG DECOR’s newly issued shares

Tender offer price * THB 2.40 per share

Swap ratio * Swap ratio will be determined at a later stage when SCG DECOR'’s IPO price has been announced

Tender offer period * A period of not less than 25 business days

* Not less than 3/4 of the total issued shares of COTTO approve the delisting, and not more than 10% of the

VI e total issued shares of COTTO object the delisting

* Event occurring after the submission of the delisting tender offer but before end of the offer period that may
Conditions of have a material adverse effect on COTTO' status/assets

cancellation of the * Event that causes application for delisting to terminate
tender offer * Incompletion of the IPO

* SCG DECOR's failure to comply with the SET's conditions for its preliminary listing approval on the SET
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Preliminary Timeline

COTTO Delisting 5 2 oo 2 S —
_ 2.40 THB/share  yias:grRufufuaiuniunu

YoV SCG Decor INMUU

Tender offer period

Book
building

SCG DECOR submits IPO
application to SEC and
listing application to SET

SEC approves IPO
application and filing
becomes effective
with preliminary IPO
price range

price range

30 Mar 23 23 May 23
COTTO BOD ) ¢
approves to COTTO EGM is Announce commencement Announce Announce
propose the held to consider of tender offer and final swap final swap
delisting to EGM the delisting preliminary swap ratio range ratio range ratio

Final IPO Final IPO

price

Settlement
date

Closing IPO
shares and

Delist COTTO
shares

SCG DECOR

first trading

register capital day

increase with

MOC

SCG DECOR IPO
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SCG DECOR x COTTO

: COMBINED FORCES TO WIN
ASEAN OPPORTUNITIES
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