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Q1/23 Market Situation

* Thailand ceramic tiles demand in Q1/23 was remained stable (y-o-y) due to consumers’

purchasing power in the mid-to-low income segment remains weak upcountry while demand
in major provinces improved following recovering tourism sector.

* Natural gas price and Electricity (Ft) in Q1/23 continued to increase affecting Energy Cost.

Export demand still slowed down especially an uncertainty prolonged situation in Myanmar.
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Q1/23 Sales volume and average price

Sales volume decreased -10% y-o-y while the average price increased 4 bath/sq.m (+2%) compared to Q4/22

Volume changed in Q1/23

Sales Volume
(Q1/23)

20.1

18.1

2% 18%

¥ -10% y-o-y
[ 1Export
A +9%gq-oq
[ ]Domestic
- Average Selling Price
7 ? : 178
Average Price 168 174 ! —
Baht/Sq.m. 162 |
155 :
a— I
Sales Volume :
20°1 19.6 19.1 | 18.1
25% 23% % 9
ML | 22% o | 18%
I
75% 77% 78% 81% | 82%
|
I
Q1/22 Q2/22 Q3/22 Q4/22 : Q1/23
Remark: Only ceramics tiles
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Q1/23 Domestic sales volume by segment

Mass-Medium accounted for 83% of sales volume in Q1/23 compared to 84% in Q1/22.

Medium-High

Mass-Medium

I
I
I
I
16% 16% 16% 17% : 17%
I
I
I
I
I
I
I
84% 84% 84% 83% I 83%
I
I
I
I
I
I
!
I
Q1/22 Q2/22 Q3/22 Q4/22 : Q1/23

Remark:

(1) Definition of segmentation

Medium = High (portion 20%-50% of total market) - HYG product, Wall Tile (Big size), Glazed Porcelain, Unglazed Porcelain, Mosaic, Glass Tile, Decorative
Mass = Medium (portion 70%-80% of total market) = Non HYG product, Floor Tile, Wall Tile (Small size), Outsource unglazed, Glazed Porcelain

(2) Only ceramics tiles

COTTO"T  CAMPANA  SO0SUCOP
@ SCG Ceramics



Q1/23 Domestic sales volume by region

Sales volume in upcountry accounted for 71% of total domestic sales volume in Q1/23.

Sales Volume portion by sector

Q1/23
y-o-y
31% North & Northeast ‘ -16%
region
28%  central Region +7%
29%  Metropolitan +8%

- South Region ‘ 3%

Remark: Only domestic ceramics tiles
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Q1/23 Revenue from Sales

Revenue increased +7% y-o-y in Q1/23 mainly from price adjustment and land selling.

Revenue changed in Q1/23 Revenue from Sales
1/23
f +7% y-o-y @ ‘
@ Domestic M +10% g-0-q
O Export
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Q1/23 EBITDA

EBITDA increased +9% y-o-y due to cost improvement, price adjustment and profit from land selling.

Unit: MB

EBITDA Margin

EBITDA Margin w/o
non-recurring

EBITDA w/o Key non-
recurring

Key Non-Recurring
DProfit from land selling
2)MSP (Loss)

3) Impairment and others (Loss)
@ SCG Ceramics
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Q1/22

13.0%

13.1%

422
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371

Q2/22

11.0%

11.0%

372

m

M

324

Q3/22

9.6%

9.6%

324

EBITDA changed in Q1/23

Q4/22

-778

(24.7%)

2.8%

89

(867)

(20)
(847)

f +9% y-o-y
f n/a% g-o-q
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Q1/23
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12.4%
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Q1/23 Profit for the Period

Profit increased +23% y-o-y due to cost improvement, price adjustment and profit from land selling.

Profit changed in Q1/23

Profit

Unit: MB f +23% y-o-y (Q1/23)

f n/a% g-o-q

|
I
|
I
212 :
167 :
135 | 260
I 212
|
I
|
| iy |
Q1/22 Q2/22 Q3/22 4/52 : Q1/23 Q1/22 Q1/23
Profit for the Period (without Key non-recurring)
213 168 135 47 233 213 233
Key Non-Recurring 1) 1) = (694) 27 (1 27
- - - - 29 - 29

DProfit from land selling
2)MSP (Loss) M M - (16) @ M @

3) Impairment and others (Loss) - - = (678) - - -
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Q1/23 Operating Variable Cost

Operating variable cost increased y-o-y, mainly from energy cost.

[ Assign Cost - Mainly repair & maintenance cost and labor cost
[] Energy Cost - Mainly natural gas cost
] Raw Material Cost - Mainly raw material cost
13%
+14% y-o-y
15%
50%
+56% y-o-y
42%
43% 37% +12% y-o0-y
Q1/22 Q1/23

Remark: Only ceramics tiles
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Q1/23 CAPEX and Interest & Financial Costs

CAPEX Interest and Financial Costs
Unit: MB 236 Unit: MB
58
1.4
W 0.9 W
Q1/22 Q1/23 Q1/22 Q1/23

o Amounted to 236 MB for Q1/23, mainly upgrade machine,
maintenance, cost and energy saving project, retail outlet
expansion and channel expansion.

o For CAPEX in FY2023 approx. 450-500 MB.

o Amounted to 1.4 MB for FY2022, mainly from TFRS 16.
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Q1/23 Net Debt, EBITDA on Assets and EBITDA Margin

Net Debt EBITDA on Assets
Unit: MB
13.9% 15.5%
o) o)
Q1/22 Q1/23 Q1/22 Q1/23
Net debt on EBITDA - - EBITDA margin 13.0% 13.2%

*Remark: EBITDA on Assets = EBITDA/ Consolidated assets
EBITDA margin = EBITDA/ Consolidated sales
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Q1/23 HVA portion

Accretive Value Creation
Continuously launch new product and improve HVA product to enhance profitability 30%-35%

and serve market demand

A. Health & Hygiene B. Mosaic Collection
|

colLo’ =N

V%

gounsatov €Y COTTO AIR ION

nsadourioly ») ns:dou AIR ION
S ;

Air-ion with negative-ion in glazing Hygienic tile with anti-bacteria silver nano in glazing

C. Italia & Espana collection

lia - » talia Colloction
Italia Collection o ‘-,c, 2 '
Ny A g £ J DECORATE YOUR OWN SPACE

. : o4
Decorative Tile @c8

ns:bovanndomielu

|ta| [d Collection =3 e Izakaya Hotei, sathorn soi 10

MADE IN ITALY.#
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Accretive Value Creation AaY >
18ST1UA

Own ceramic outlet expansion

AAavIsSIUA IWDa
A collaboration between “SCG Ceramics” & “Partners”

1 04 stores

(as of Q1/23)

Number of Store ——
+32 I+4I
[ I
+28 100 | |
+12 ; ! - ]
68 I I mmE  Bsin
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—*® Northeast Region 38 stores | Tyt e

For the period Q1/23, Sales revenue
increased 8% y-o-y.

—® Central Region 29 stores

North Region 14 stores
an acu g
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South Region 23 stores R
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Accretive Value Creation

ONE-Stop Service Solution : Demand in M-H segment continuously increased

COTTO
Life

At COTTO Life, we provide an integrated shopping experience of ceramic tiles, sanitary ware & fitting from product selection, 3D design to

COTTO Life, Chiangmai
The CHOC, Chiang Mai

COTTO Life, Bangkok
SCG Experience @ Crystal Design Center Bangkok

@ SCG Ceramics

= Chiang Mai

= Khon Kaen

. Bangkok

ONE stop solution
o . &=
& (I ¥ S &F
Product Product Installation Design
Expert Variety service Service

COTTO"  CAMPANA  SO0SUCOP

installation all needs, all functions, all styles, all at once

COTTO LIFE, Khonkaen

Maliwan Rd, Mueang Khon Kaen District, Khon Kaen

Sales Revenue Trend:

\/

Q1/22 Q2/22 Q3/22 Q4/22 Q1/23

Same store sales growth

4% 1%

18% 60% 15%



Accretive Value Creation

‘New-growth’ business (Décor Surfaces and Services) e’
=
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“Tile Adhesive
& Tile Grout”
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Smart Flexible Tiles
“LT by COTTO”

SMART FLEXIBLE V-CLASS
figavevarslisssumaassauvsonnovm
ﬁ'oassmlv‘voqml

e Installation business e Sanitary Ware &
“C’'TIS” Fittings “SOSUCO”
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Sustainability - Go Green C

Aim to achieve 80% of revenue from sales of SCG Green Choice products in 2025

SCG Green choice product

Q1/23 Revenue from sales of SCG
Green choice product amounted 75%
of total sales

76%
75%
% on total
Revenue
from Sales
2022 Q1/23 2025 /
COTTO ECO Collection Soft+ Floor Collection : LT by COTTO
Category : Sustainable Material Category : Healthcare and Hygiene Material
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COTTO ‘MEFlection’

Reflect you, Reflect your identity “0>u waviu mMwa:nouchauyovAy” [

Zone : Retro futu
UNAQWSIUNUADIU

Zone Freedom spectrum
Tanlauauosv -
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Market Outlook :

" Thailand economy is expected to recover from tourism industry recovery.

= Low-rise housing project, will continue to grow in Bangkok Metropolitan Region and upcountry.

= Consumers’ purchasing power in the mid-to-low income segment is expected to remain slow down.
= Natural gas price is expected to remain high volatile in Q2/23 before dropping gradually in H2/23.

= Export market is expected to slow down due to uncertainties situation and the fluctuation of
exchange rate.

Company update :

= COTTO has received a notice of the Restructuring plan and Tender offer price 2.40 THB per share
from SCG Decor on 29 March 2023.

= 30 March 2023, COTTO Board of Directors has considered the details of Restructuring plan and
approved to propose the delisting to the shareholders’ meeting of COTTO.

" The Extraordinary General Meeting of Shareholders No. 1/2023 to be held at Swissétel Bangkok
Ratchada on 23 May 2023 at 9:00 hours,, to consider and approve the delisting of the Company’s
shares from the SET pursuant to the proposal under the Restructuring Plan of SCG Decor.

[ | y
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SCS;d ecor SCG’s Flagship Decor Surfaces and Bathroom Business

CREATE YOUR LIFE PASSION

SCClecor

CREATE YOUR LIFE PASSION

-

SCG Decor 1JuUSUN(UINSDUDY SCG
BoiduriidiussanlugdnAoIBau

Siam Sanitary
SCGP | |82 SCGC | [5“%ecor T
SCG Packaging PCL  SCG Chemical SCG Decor Ceramic Ware & Fitting
oanzideu mavoan:zdgu  Navoansideu Business Business
fuaaia 11aala 1naala COTTO @ WARE @
Kannswel rannswel Kannswel

No.T Market
Share in Sanitary

No.1 Market

Share in Ceramic

Mariwasa-Siam

Prime Group Ceramics

Ceramic Ceramic
Business Business
PRIME @ MARIWASA @

No.1 Mmarket

Share in Ceramic

No.1 Mmarket

Share in Ceramic

" PT Keramika
Indonesia

Ceramic
Business

KIA®

Leading
Brand

Remark : (1) SCG Ceramics PCL (2) Siam Sanitary Ware Co., Ltd. (3) Prime Group Joint Stock Company

Tiles Ware Tiles Tiles
16.8% P%
Population Thailand Vietnam Philippines Indonesia
e 71.7 98.2 115.6 275.5
" (people mm) (people mm) (people mm) (people mm)

L

@ SCG Ceramics (4) Mariwasa-Siam Ceramics, Inc. (5) PT Keramika Indonesia Assosiasi, Tbk. (6) Noritake SCG Plaster Co., Ltd.

Gypsum Plaster
Business NSP©

Total 560+ people mm
Avg. GDP growth 8.4%



The Future of COTTO : Bigger and Better
CcOTTO > decor

USUNIDA3d 18s1ind 91na (UHsU) USUNIDA3Y 1aAADS 91NAa
guAdEKSuUaNIOWURD duAdirSuanicowuRD nazaunun

gsnane B P

M . - JsunABgauiy 4 ° g

M 717 5wa - UszinAWadlud 'ﬂm' 560+ sau
- Uszuinadulatise

T —— ¥2020 v2021 v2022 ¥2020 v2021 v2022
( 5‘{‘ uu'_“;) SIHUS 10,194 11,143 13,157 vene 2.3X » 24,379 25,937 30,254
(+9.3% y-0-y) (+18.1% y-0-y) (+6.4% y-o0-y) (+16.6% y-0-y)

ssAvANICYWURD ssADANICOWURD
o . — JszinAlng: 80.0 mm sq.m. / year U,S:'nFﬂna: 80.0 mm sq.m. / year
Navwaa AnvUs:IiNF: 107.2 mm sq.m. / year
sshogunoun
,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, _ UsunAlng:4.3 mmunits /year
. s < oy . vang 9.0x .
DIUDUSTUIASDUNEYDVAIINUIIHKUNE 1,200 sub distributors 10,000+ sub distributors
JudusuAEn 103 stores @ 142 stores @

Note: (1) $TUAaLIBSITA DIUDU 100 71U 11a: $U COTTO LIFE S1udU 3 a8
(2) SOUSU CTM SUdU 19 $1u TudsziNAWEUJTUUE naz $hu BELANJA 310U 20 $1u TudszinAsulatiiBe



Transformation Structure

noudsulasvasiv Havusulasvasiv

Current Shareholding Structure Shareholding Structure Post-Transformation

WelorRuNoIU
Uov COTTO + IPO investors

©)/SCG ©)SCG
|

100.0%
s |
Jdior SCG ; » SCG
YoV COTTO /decor 4 decor

17.3%

182.7% l 98.5% 1100.0% 180.1% l 92.0% l <100.0% l 98.5% l 100.0% l 80.1% - l 92.0%
z — > ) o - = d
‘ECOTTO. !Bathroom O DSB DSB DSB !COTTO. "~ Bathroom O DSB DSB DSB

business in business in business in business in ‘ business in business in business in business in
Thailand Vietnam Philippines Indonesia 3 Thailand Vietnam Philippines Indonesia
& " 26
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Thank you

For any information please contact
Email : Cotto_ir@scg.com

COTTO"  CAMPANA  SO0SUCOP
@ SCG Ceramics



